\VoicePower Audio

Multimedia

hat Actually Persuades

Our Patent-Pending Process Delivers Voice And Images Faster,
More Reliably And At A Fraction Of The Cost

Turnaround Of Minutes
VoicePower Audio™ is espe-
cially useful for fast-breaking

circumstances, such as when
a company needs to explain
something immediately or
react to a new development.
VoicePower Audio™ clients
have — when necessary —
received completed audio
files ready for Web posting
within 30 minutes of an inter-
view's completion.

Effortless For Clients
Our process makes it as
effortless as possible for the
client, with telephone inter-
views often lasting barely 10
minutes. The audio is then
edited and encoded in what-
ever formats are desired. We
will often integrate the result-
ant audio into stories we
have created or repurposed
for the project, but the audio
can stand on its own.
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Jhe Content Firimn -

Helping Companies Connect With Their Audiences

High-quality content is informa-
tion persuasively and credibly de-
livered to the ideal audience. The
Content Firm focuses on the cred-
ibility part, because it is often the
weakest link in corporate content.

That's why we created our
Patent-Pending VoicePower
Audio™ service. Few communica-
tion techniques are as effective as
multimedia in conveying credibil-
ity and trustworthiness. Rightly or
wrongly, customers constantly
make judgments based on how a
spokesperson says something,
rather than on the actual words
spoken. Our definition of good
audio, for example, is a piece of
sound that not only provides in-
formation but also goes far be-
yond what is conveyed by simply
reading a transcript.

Have you ever had an e-mail
exchange where one point was
not being communicated? Even

with multiple exchanges, the par-

ticipants often seem to talk past
each other. But when you get on
the telephone with the other per-
son, understanding often hap-
pens instantly. What's the differ-
ence? Inflection, vocal nuance
and other audio cues communi-
cate the missing data.

The Content Firm’s VoicePower
Audio™ service makes this ap-
proach simple. Using our broad-
cast journalists who are specialists
in the subject matter, we inter-
view a company executive, a sig-
nificant customer or whoever is
most persuasive at explaining the
desired message.

Done properly, multimedia —
and especially audio — can reach
beyond the page and add emo-
tion, energy, confidence and con-
text to the experience. If you're
looking for an effective way to break
through the clutter of online infor-
mation and reach your audience,

multimedia is a very powerful tool.

Please visit us at www.voicepoweraudio.com. The Content Firm also offers a wide
range of other services for Web, multimedia and print at www.thecontentfirm.com.

Or call us at 973-993-8098.





